Consumption cultures:
Findings from citizen surveys
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The Nordic Textile Collaboration:
influence clothing purchases and use.
barriers that must be overcome so that citizens seek out
circular business models such as

repairs, rental, reuse and resale



Consumption of new and second-hand textiles in the
Baltics and selected Nordic countries (2018*)
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*data for Denmark is from 2016

Reference: Watson, D., et al. (2020). Post-consumer textile circularity in the Baltic countries. Current
status and recommendations for the future. TemaNord 2020:526. Nodic Council of Ministers.



Share of clothing acquired in different ways,

by gender and age, Norway 2018
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Kleer og milja:
Innkjop, gjenbruk og vask

Kirsi Laitala og Ingun Grimstad Klepp

Norway 2018:
3% of clothing
was bought
second-hand

N=1194




® Bought new clothes online
® Bought new clothes in a store

w Received new clothes (gifts or
promotional items)
Bought second-hand in a store
or flea-market

® Bought second-hand clothing
online

® Free second-hand (handed-
down, inherited)

m Exchanged (clothing swaps etc.)

®m Homemade
m Tailor-made

m Other, f.ex. found

IShare of clothing acquisitions from different sources
(Past three months, percentage of clothing)

Share of second-hand

clothing in acquisitions:

« Men: 15%

 Women: 23%

« Average all clothing:
20%




Own clothing acquisition methods the past three months
%, (Percentage of respondents, N=1200)
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https://www.aftonbladet.se/nyheter/a/O8PAyb/har-dumpas-
h-m-kladerna-du-atervinner

Har dumpas
H&M-kladerna
du "atervinner”

" 84 haller kladerna vi koper pa att skapa
en miljokatastrof pa andra sidan jorden

2. AvSTAFFAN LINDBERG och MAGNUS WENNMAN



https://www.aftonbladet.se/nyheter/a/O8PAyb/har-dumpas-h-m-kladerna-du-atervinner
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Emissions arising from 50 “wears” of a cotton t-shirt, with
varying assumptions regarding longevity of the t-shirt
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Laitala and Klepp (2021) second-hand clothes are
used 30% less than new clothes.

Estimations of the replacement rate of clothing reuse
(the quantity of new purchases that are avoided by
recirculation of used garments) range from 28% to
91% (Farrant et al., 2010; Fisher et al., 2011; Ngrup et
al., 2019; Stevenson & Gmitrowicz, 2012, Depop
2022).



THE DECLINE IN CLOTHING UTILIZATION

WE’RE USING CLOTHES LESS AND LESS BUT THE SALE SOME GARMENTS
OF CLOTHES HAS GROWN FASTER THAN POPULATION OR GDP ARE DISCARDED
AFTER JUST
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Source: McKinsey and the Ellan MacArthur Foundation SOURCE: MCKINSEY

EMF; McKinsey, www.changingmarkets.org



Malaini, 1., Stappers, P. J. (2019).

The wardrobe as a system:

exploring clothing consumption through design fiction
Journal of Design Research, Vol. 17, No. 1, pp.3-25

replacement drives only a minority of clothing purchase decisions
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UTILITARIAN VIEW OF THE WARDROBE

Permanent number of garments

Driven by PULL force: inflow follows outflow,

hacad on neead

inflow
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PREVIOUS WARDROBE STUDIES
Variable number of garments
Driven by PULL and PUSH forces:
inflow and outflow can be depent
(in both directions) or independent,



INFLOW

Reasons ltems Examples
Opportunity 89 “sale more than 50%!!”
Need/Want 60 “needed for summer”

Aesthetic 50 “It is yellow!”

Special occasion| 24 “event coming up, wanted

Functional 12 “warm”
Replacement 12 “old sneakers had holes”
Unclassified 89

Total 312

Motivations in clothing acquisition (" E1l[]y1# 2019)_




RN T O .
1) Production on demand 2) Sharing systems 3) Multifunctional and
modular garments

4) Design for durability 5) Design for repairing 6) Personalisation

Strategies to reduce new clothing demand and lack of studies measuring impact
(Maldini & Balkenende, 2017)
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Share of second-hand clothing of all acquisitions past 12 Kizer og milja:

months by garment type, Norway 2018. (N=1194) Innkjep, gjenbruk og vask
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Motivations for and against
second-hand clothing
acquisition

Economic

Expensive, not
enough value for
money, New Cheap price, good

clothing is cheap value for money, free
hand-me-downs

Environment and non-wastefulness

Lack of information
about production

and used chemicals 2l it s

recycling, non-wasteful
attitudes

Hygiene and health

Unhygienic, odour,
unsanitary, dirt, less
stringent legislation fo Harmful chemicals
chemicals washed out to a larger
degree

Intimacy and transfer of personality

Someone else’s
clothing, stigma, fading
sense of self, transfer Positive connection to
of misfortune previous owner,
closeness, love

Uniqueness and style

Naot one's style Unigue items, special,

nostalgia,
individuality

Fashion and trendiness

QOutdated, not in

fashion Vintage trend,

brand items

Quality

Poorer, used, shorterf_l
life expectancy, does
not last as long Better quality than new
fast fashion

Preference

Prefer new, used is
unappealing
Prefer second-hand

Social aspects and reputation

economic range, view, anti-consumption
negative peers attitude, avoid
mainstream fashion,
group belonging

Shopping experience, contextual aspects

Time-consuming,
Inconvenient, poor size
selection, unorganized,| Exciting, treasure hunt,

lack of information fun, challenging,
social events

Figure 2: Taxonomy for legitimization of secomd-hand clothing acquisition behaviour.
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Motivations for and against
second-hand clothing
acquisition

Grouping of reasons for legitimisation of second-hand

Environment and
non-wastefulness

Economic

Uniqueness and style

Fashion and trendiness

Hygiene and health

Shopping experience
and contextual aspects

General preference

clothing acquisition behaviour
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Figure 3: Benefits and barriers consumers assoctated with the acquisition of second-hand clothing
grouped according to the taxonomy (respondents who used both formal and informal channels are left out

of the figure).



Percentages of respondents that have either mended,/sewn their own —
or others' clothing, or have had someone else sew/mend their INGUN GRIMSTAD KEEF
clothing (private or business) during the past year

3%
Fixed uncavelled seam Fﬂ_ o
Patched clothing W“’"

Darned clothing

Fixed trouser length

tade something new
of ald clothing

Adjusted size
Dyed clothing
Changed zipper

Sewn new clothing

40% &60% 80% 100%

m Yes, own clothing » Yes, for someone else

» Someone has done it for me (private) = Someone has done it for me (business)
g 4

Figure 4. Percentages of respondents that have either mended /sewn their own or others’ clothing or '3 o By o olE

have had someone else sew /mend their clothing (private or business) during the past vear. (Survey
2010, N = 268, 83% women).

»
#




%, Increasing repair of

Fo household appliances,
— mobile phones and clothing:
_;"";__ Experiences from

—— consumers and the repair

iIndustry

lisbethl péd 1. desember 2020




Main reasons for clothing disposal

Results are based on 17 international studies conducted between 1987-2020

The garment is outdated or
out of fashion, or no longer is
needed or wanted, or is not
valued (e.g. lack of space in
the wardrobe)

Wear and tear-related issues such as
shrinkage, tears and holes, fading of
colour, broken zippers and loss of
technical functions such as
waterproofness.

Fit related issues: e.g. the user had changed sizes, the
garment did not fit well to start with due to unsuitable
grading, insufficient wear ease or wrong size Laitala & Klepp, 2022
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@ We develop regional fiber systems that build
FIBERSHED soll & protect the health of our biosphere.
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Related publications

New briefing
Critical background outlining research Questions related to  Ecodesign position
paper on PEF for behind the TPR the TPR proposal paper: Textiles and
apparel and proposal footwear
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