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The Nordic Textile Collaboration: 
influence clothing purchases and use.

barriers that must be overcome so that citizens seek out 
circular business models such as 

repairs, rental, reuse and resale



Second-hand textiles: 

• Latvia and Lithuania 29% of total 

consumption 

• Estonia 16%

• Denmark 12%, leads the Nordics 

in recirculation of textiles

• Norway less than 1%

Reference: Watson, D., et al. (2020). Post-consumer textile circularity in the Baltic countries. Current 

status and recommendations for the future. TemaNord 2020:526. Nodic Council of Ministers.



Norway 2018:
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Share of second-hand 

clothing in acquisitions:

• Men: 15%

• Women: 23%

• Average all clothing: 

20%



Own clothing acquisition methods the past three months 
(Percentage of respondents, N=1200)
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https://www.aftonbladet.se/nyheter/a/O8PAyb/har-dumpas-
h-m-kladerna-du-atervinner

https://www.aftonbladet.se/nyheter/a/O8PAyb/har-dumpas-h-m-kladerna-du-atervinner
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Laitala and Klepp (2021) second-hand clothes are 
used 30% less than new clothes.

Estimations of the replacement rate of clothing reuse 
(the quantity of new purchases that are avoided by 
recirculation of used garments) range from 28% to 
91% (Farrant et al., 2010; Fisher et al., 2011; Nørup et 
al., 2019; Stevenson & Gmitrowicz, 2012, Depop 
2022). 



EMF; McKinsey, www.changingmarkets.org

THE DECLINE IN CLOTHING UTILIZATION  



replacement drives only a minority of clothing purchase decisions







sokker eller strømper 73% 

undertøy 73%

bukser  71%

gensere, t-skjorter 65% 

treningstøy 46%

jakke/kåpe 45%

skjorte/bluse 42% 

skjørt eller kjole 29%











Fit related issues: e.g. the user had changed sizes, the 

garment did not fit well to start with due to unsuitable 

grading, insufficient wear ease or wrong size

Wear and tear-related issues such as 

shrinkage, tears and holes, fading of 

colour, broken zippers and loss of 

technical functions such as 

waterproofness.

The garment is outdated or 

out of fashion, or no longer is 

needed or wanted, or is not 

valued (e.g. lack of space in 

the wardrobe)

Results are based on 17 international studies conducted between 1987-2020

Laitala & Klepp, 2022







https://clothingresearch.oslomet.no


